The paper represents the results of conducted experiments on the formation of intercultural competence among undergraduate economics students of Kazan Federal University (Russia). Aimed at describing the advantages of the intercultural competence formation approach, the article focuses on the evidence of competence-based approach's effectiveness in the formation of intercultural competence. The business games, projects, discussions, brainstorming, and simulation games were used as the methods of the formation of the intercultural competence.
INTRODUCTION
Rising interest in the problems of intercultural communication in the modern world is obvious. It is connected with the processes of business integration, the information space expansion and the development of Internet technologies as well as with the business advancement and enriching personal contacts. Russia enters the world community and this necessitates new approaches in teaching foreign language to students of non-linguistic departments. For them a foreign language is the main tool for future professional activities [Chiu Chi-Yue, 2013 ]. Expansion of international cooperation requires a modern economist to know a foreign language on a fundamentally new level which should include acquiring intercultural competence. The problem of future economists' intercultural competence formation and evaluation is connected with the process of intercultural communication and requires not only a high level of professional and communicative competence, but also the ability for independent reflexive mastering of their own norms of behavior for intercultural communication.
Formation of intercultural competence among future economists
The analysis of the existing university practice in the field of professionally directed teaching of foreign languages shows that in the process of intercultural communication even those specialists who are fluent in a foreign language are still experiencing great difficulties in understanding the meaning of foreign professional communication. This happens due to ignorance of the norms and cultural and specific values of another country, the lack of personal behavioral qualities necessary for effective communication in an intercultural environment. Therefore, the search for ways to organize the formation of intercultural professional competence is one of the topical areas of pedagogical research aimed at optimizing education in non-linguistic department. There is a real need to determine appropriate conditions for the formation of intercultural competence among students of economic specialties of universities in accordance with the 
METHODS
There are different methods that can qualify as productive educational activities for students. We chose the ones that allow successfully forming the intercultural competence of students in the process of teaching a professionally oriented foreign language course.
For instance, business game can simulate various speech situations. This provides conditions for the integrated application of existing knowledge, improving the foreign language skills they already have as well as a more complete mastery of a foreign language as a tool of formation of intercultural competence
Project method is based on recreating a social interaction in a small group during the educational process. It creates conditions that contribute not only to increasing the amount of knowledge of foreign language among students in training, but also has an impact on their mobility, creativity, autonomy [Gorelova J.N., 2014] As a student solves creative tasks for the implementation of the project he also acquires knowledge. With the activities done on the way to perform a successful project presentation, students use a variety of forms and methods of work, which indicates the flexibility of thinking, the development of creativity, independence, and intellectual activity of future specialists in the sphere of economy. In a professionally oriented foreign language course, design technology can be effectively used at all stages of training, but its role at the stage of mastering the language in the field of a particular specialty is quite significant. is to organize groups working together on proposing as many ideas for solving some matter in the most creative and untraditional ways as possible. This method demonstrates advantages of cooperation and that many solutions could be found if the group is working together effectively.
These methods give students the opportunity to:
1. Directly participate in team work because the methods under discussion involve a high number of students in the learning process. It is practically impossible to find a student who does not take an active participation in the work;
2. Develop social and personal skills, learn to make decisions together and respect different points of view, thereby revealing leadership qualities.
In addition, it also touches upon developing critical thinking and creativity;
To learn how to organize their speeches, formulate the main points
with illustrative examples in a graphic or collisional form. They start prioritizing, highlighting the main ideas from the less relevant parts.
Students also practice creating logical chains and attracting the attention of the audience, which contributes to the development of oratory skills and the ability to represent their own opinions and creative ideas.
To sum up, these methods of teaching have great pedagogical potential, which is aimed at forming intercultural competence of future economists in the process of learning English. for ensuring the process of forming the intercultural competence of undergraduate students in accordance with the requirements of new educational standards have been determined and their effectiveness has been experimentally proven.
CONCLUSIONS
-Research materials can be used by university teachers and methodologists in the system of advanced training and retraining of educators to improve the educational process of teaching a foreign language, in general, and the formation of intercultural competence, in particular.
DISCUSSION
The research was aimed at measuring the awareness of intercultural competence at the beginning of the English language course and at the end after performing certain tasks set by us (the duration of it for students majoring in economics is 2 years which equals to four semesters). Experimental work on the formation of intercultural competence of students by means of English language teaching has been carried out on the basis of Kazan Federal University, Institute of Management, Economics and Finance. The survey was held among 50 secondterm first year undergraduate students of the Management department. The group was exposed to English language classes with the use of different methods such as case-study, project method, and "brainstorming". The methods we used helped students to enrich their vocabulary, use self-correction through grammar, work on problem-solving and teamwork as well as train in presenting themselves and defending their points of view.
The questionnaire we created was conducted among 50 respondents. It has revealed that more than a half of the students in the target groups are aware of intercultural competence phenomenon [Sinicrope C., 2012] . They came across it, know the field it`s used in. However they experience difficulties in giving the proper definition to the term "intercultural competence". Mostly they confuse it with linguistic competence. By the end of the experiment we increased the number of students who are able to define the term from 41% to 75%.
Due to this fact it was quite unexpected that at the beginning of the experiment more that 74% stated the importance of intercultural competence in the process of learning English and becoming successful managers. The majority of the students highlight the importance of intercultural competence development in the ESL classroom. They see necessity in its further formation and think that it`s a key issue in developing business connections. The results of this question were high at both beginning and the end of the research. As we questioned the weakest parts in the process of intercultural communication that students can mention we found out that: 43% cannot carry a successful oral conversation with native speakers, 26% said that they have difficulties in using idioms and special business vocabulary that is common in everyday speech, movies and in interviews they watched online. 6% of the students who have taken the survey confessed that they are unfamiliar with the values and proper ways of behaving during different speech situations. They were not sure of the proper greetings or how to behave during the job interview in a multinational company. By using role-plays and other simulation activities we had the number of unconfident in the process of communication students decreased from 43% to 29%. The awareness of core values in the countries of target language rose which led to decrease from 6% of unsure students to 1%.
During our study we came to the conclusion that students in the focus group are aware of intercultural competence and recognize its importance for international communication. Nevertheless, there is also a misunderstanding in the proper definition of the term and necessity of working with students` awareness in this field. The results we obtained after conducting the survey and analysing its results could be used for the enhancing English language curriculum in the universities. With the use of information gathered we were able to create an effective set of exercises which helps to work on the points that were proven to be weaknesses of the future economists.
